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Introduction to Property Acquired

Hello and thank you for taking the time to read this Business Profile that has been custom written and designed 
by my Team and I. My name is Seifuddin Henton, however, my friends, business associates and clients call me 
Coach Henton and you are welcome to do the same. 
Property Acquired is a new business entity that has evolved from the foundation of real-estate investing and 
consulting services that I have been offering for the last 10 years. I started this new entity to differentiate from 
the other entities I own and operate from my home in Atlanta Georgia. 
While this Business Profile is not intended to be a full scale business plan it is informative enough for me to 
outline my intentions, my Team, the potential we believe we have and a realistic snapshot of where we plan to 
evolve into over the next few years. My Team and I have took the time necessary to provide information that 
can be substantiated and/or where the logic of our assumptions are feasibly realistic.  
This presentation is designed to “sell itself” without a sales pitch being offered or required. This presentation 
is not however a solicitation for investment capital through the sale of any form of securities as defined by 
the SEC or any Secretary of State. This document is designed to evolve through addendum(s) being added 
so any future offering(s) can be clearly defined following all applicable laws and regulatory compliance. Your 
reply communications are very welcomed and I look forward to the opportunity to elaborate on what we have 
provided herein! 

Sincerely,



Our Business Model
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The 
model 
below 
represents the 
core elements of Property 
Acquired’s operational footprint and 
as we grow this model will be edited. Those 
edits will be available in future addendum(s) to this 
Business Profile. As you see we have identified the core 
elements so that anyone taking a look at our business can see that 
we have a clear understanding of our foundation. I will be happy to elaborate upon request.

(CBDT)
Core Business  
Development  

Team
Program Fix & Flip  

Portfolio

Website/Apps Rental  Portfolio

Clients Commercial  
Property

Lenders, Investors,  
Designers, IT, SEO, etc…

Resources, GC’s, Subs,  
Suppliers, Architects, etc…
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Our Team

The model below represents the various elements of our Team as we 
plan to expand it over the next 24-36 months. Initially I will outsource 
many of the operational aspects of my business so that I can focus on 
my real-estate education and property acquisition initiatives. As I evolve my business I plan to add on additional 
in-house personnel and create individual subsidiaries for different aspects of my growth. This model will also 
evolve through addendum(s) being added to this Business Profile as we expand my operations.

Consultant

Media Buying  & 
SEO Experts

Outsourced  Call 
Center

IT/Hosting  
Website  & Apps

(CBDT)
Core Business  
Development  

Team

Seifuddin  
Coach  
Henton

Lenders/Investors

GC’s & Subs

Legal/CPA/Insurance

Suppliers/Vendors Outside Sales

In-house Personnel

Subsidiary 1

Property  Management

Subsidiary 2  
Holding Company

Subsidiary 3

Non-Profit  Organization

Architects/Designers/IT
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Our Team

My 
CBDT (core 

business development 
team) for Property Acquired is 

formatted like this:
Ownership: Myself, Seifuddin Henton and Equity 
Stake Holders.

Consultant: Johnny Giles who owns www.into-reality.com and has built 
my platform.

In-house Personnel: Members of my CBDT as I evolve (TBD).
Outsourced: Contractors, service providers, suppliers, vendors and others.

Lenders/Creditors: Those with whom I obtain conventional and non-conventional financial 
resources from.

My goal is to remain efficient and to manage all operational costs in a manner that will result in 
maximum profitability. In many cases some of the outsourcing I will do will not be brought in-house 

as it is often better to make sure I do not get bogged down with heavy operational functions when 
it is more economical to outsource.
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Our Initial Products and Services

Right now I have (2) primary product 
and service categories that are:

I am currently in negotiations with other individuals and entities who bring value to the Property Acquired 
platform and this will enable me to add new products and services as I expand.

This foundation will be built upon as I expand my operations into additional categories that will include, however, 
not be limited to the following:

My real-estate education program, coaching individuals on 
becoming successful real-estate investors.
My purchases and sales within commercial and residential real-estate.

Real-estate searching and bidding services online.

Wholesale purchases of property. 

Holdings division as a subsidiary, holding real-estate assets under management.

1

2
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Our Initial Products and Services

Below is a representation of the two primary categories of products and services 
being offered by Property Acquired. The first is my real-estate educational 
program and the second is my real-estate acquisitions and investing. I have plans 
to expand my product and service offerings through mutually beneficial cooperative 
agreements, some of which are in the negotiations stages now. A few of these will 
also be added to our website and mobile app platform via API (application programming 
interface).

Real-estate Educational Program

Lenders/Investors

One  On  
One

Coaching

Fix/Flip  &    
Resale

Real-Estate Acquisitions & Investments

Training  
Videos

Purchase  
& Remodel  
For Rental

Printed  
Materials

New  
Const. &  

Devlpmnt.
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Targeted Audience

Property Acquired will not limit our targeted audience however the list below does define 
our initial audience that our advertising and marketing initiatives will seek to attract to my 
platform.

Young Professionals

College Grads

Entrepreneurs

Realtors

Stay at Home Parents

Retired Professionals

Adults

Active Seniors

Career Seekers



Social media advertising and marketing.

Radio and television to include a short informercial.

Select printed media through publications.

Direct email and mail campaigns.

Cooperatives through newsletters and other funnels.
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Targeted Audience

The 
Property Acquired 

real-estate investing 
program is not a get rich 

quick scheme and my Team 
and I do not offer pie in the 

sky promises of grandeur. We 
collectively offer a pathway 
for anyone with drive and 
determination to create a nice 

second income or to replace their 
current income doing something 

they enjoy.
This is important because those we 

are targeting through our marketing plan 
will only receive an authentic and honest approach 

from us, not a sales pitch.
Property Acquired will use these primary advertising and marketing 

initiatives to attract our targeted audience:
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The Program

The Property Acquired website and mobile apps will provide our Clients with an easy methodology to go through 
my real-estate investing program. Once logged into the app or website the Client can navigate the program in 
three easy steps:

Watch the first video in Section A that will be more detailed and actionable.
Watch the second video through the fifth video, one by one.
Click to download the first and then the second pdf that can be saved to their computer and/or printed.

1
2

3

Video 1  
Section A

Video 2

Video 4

Video 3

Video 5

Download  
One

Download  
Two
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The Program

There 
will be 
10 sections, all 
that will have 5 videos for 
each section and 2 clickable pdf 
downloads for each section.
This totals 50 videos and 20 clickable downloads and 
our platform will require the Client/Subscriber to watch each video, 
one at a time, in order, so that we can track  their progress. The 2nd video cannot be watched until the 1st 
video is watched in each section and the 2nd clickable download pdf cannot be viewed until the 1st clickable 
download pdf is viewed. This keeps the Client/Subscriber from jumping around and becoming confused.
The primary video for each section will be longer, between 10-20 minutes but each video after that will be 
limited to around ten minutes or less in length.
This gives the Client/Subscriber the ability to absorb the information and take notes. Our program is highly 
“actionable” in that the Client/Subscriber can take action from the information provided in each section. This 
makes the program valuable and more beneficial to the users.

MY PROGRAM WILL EVOLVE AND 
CONTINUE TO SUPPORT THE ORIGINAL 

INFORMATION SEAMLESSLY!
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The Proof

Clicks from Social Media

Dec. 2021

Jan. 2022

Feb. 2022

March 2022

0 1750 3500 5250 7000

Organic Traffic to Website

Traffic to my informational only website www.PropertyAcquired.com 
has grown even before the launch of my sophisticated website and 
mobile apps, which are under development now.
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The Proof

We have a realistic game-plan to gain and audience and this is where we believe we will be with regards to our 
reach:

These numbers will be scaled as we increase our advertising and marketing initiatives. It is feasible to assume that 
we can generate a reach far greater 11.5 million given the top three factors built into our campaigns:

My CBDT (core business development team) and I acknowledge that subscriptions 
will fall off and that we will need to continuously promote our platform, however 
these numbers are low compared to what we believe we can reach. Our goal is not 
to over promise and under deliver but the “proof” is in the overall demand for what 
I am offering.

Platform Potential Reach % of Consideration Potential Subscribers

Facebook 2,000,000 1% 20,000

Instagram 5,000,000 1.5% 75,000

Infomercial on TV 1,500,000 0.5% 7,500

Combined Platforms* 3,000,000 0.5% 15,000

Annual Totals 11,500,000 - 117,500

We use creative content to grab people’s attention.
We only present real information, no pie in the sky fantasies.
We use video to engage authentically.

1
2

3
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The Potential Demand

Property 
Acquired acknowledges 

that one of our major tasks will be to 
“create demand” and to do this we have completely 

differentiated ourselves from would be competitors.
There are five elements to our IP (intellectual property) that allows Property 
Acquired to create demand for our programs and they are:

1

3

5

2

4

FIRST

THIRD

FIFTH

SECOND

FOURTH

it’s the ease of consumption, where we have created 
our educational programs to be user friendly and 
actionable.

it’s the cooperative partnerships we have established 
that fill in the missing resources many of our Clients 
may not have on their own.

it’s the results that speak for themselves in which our 
Clients are able to learn, apply and perform so any 
doubt is taken out of the equation.

These five elements are complimented by ongoing support and new information 
being added to our platforms regularly.

it’s the fact that the programs we provide our Clients are 
actionable at each step, whereas the Clients can easily take 
action and see real results without too much hoop jumping.

it’s showing our Clients how to leverage their own circles 
of influence and to create new cooperative partnerships 
and strategic alliances on their own.
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The Potential Demand

For those who go through our program(s) their testimony and 
our ability to showcase their success to others will increase the 

demand for Property Acquired through the conduits of:

Our IP (intellectual property) has not been fully disclosed 
herein however a lot of time and effort has been placed 
into how Property Acquired does business and how 
we attract those who want to work with us and/or 
through us for mutual benefit.

Social media engagement…

Radio and television commercials…

Press releases and attendance at trade shows, on podcasts 
and through other media outlets…
Our advanced advertising and marketing initiatives that will 
remain fresh and relevant to our current successes and those 
of our Clients…
Sharing through our cooperative partnerships and 
strategic alliances where we have access to a larger 
audience of potential Clients…
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Our Platform Explained

The first thing Property Acquired has done is create a seamless integration between our Android and iPhone 
mobile apps and our sophisticated website.
This give the UX (user experience) a fresh navigation and ease of utilization for our Clients and other visitors to 
our platform.
Through API (application programming interface) Property Acquired will offer a diversity of features that our 
users will love causing them to use our platform more often.

Property Acquired has bridged the gap 
with our website and apps!
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Our Platform Explained

The Property Acquired website and mobile apps platform have been custom 
designed with bespoke software and AI (artificial intelligence) open-source so 

that the assets have a value that will appreciate, not depreciate.
Our Team responsible for the development and evolution have applied intelligent 

design that ensures the UI/UX remains simple and even enjoyable.
The reason why my Team has chosen to build this platform from scratch is to ensure it has a value that far 
exceeds my initial investment. This value can respectfully be estimate to be as low as $2.5mm and feasible exceed 
the value of $5mm+ before we have adoption for three primary reasons:

Others with the capacity to do this quality of development work are very expensive and the cost to have 
this done through any other entity would be astronomical.
The design has intentionally allowed for a natural evolution as new technologies rollout so that nothing 
has to be redesigned, only evolved.
The valued is also enhanced because my platform is also being designed to allow me to sell licensing 
agreements to others in my industry, and other industries, where they can configure the functionality to 
fit their own unique needs.

1

2

3
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Our Platform Explained

The model is a representation 
of our IP (intellectual 
property) and is presented 
here to showcase the 
sophistication of our platform 
coupled with the easy of 
navigation we have created 
for an amazing UX/UI.
Our functionality will naturally 
evolve as we rollout new 
versions as our goal will be 
to keep our Clients and users 
engaged while providing 
value they can benefit from.
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The Market

I believe that Property Acquired 
is “recession proof” for five 
primary reasons:

There is always a demand for people to 
learn how to become a real-estate investor 
so that they can create an income in this 
field.
My platform does far more than simply providing real-estate investment education, it serves as a tool to 
engage others in a manner that is mutually beneficial.
The data my platform will archive is valuable and our ability to sell this data is a certainty because of the 
demand for data.
The features of my apps and website are engaging and interesting enough to attract an attentive 
audience.
By building cooperative partnerships my Team and I are able to create additional revenue streams and 
work with others for mutual benefit to retain the audience we attract.

Right now the real-estate market is very hot! The demand for real-estate is very high and inventory is very 
low. Rental income has increased by over 30% and even higher in many areas around the United States. 
This has increased the demand for learning how to become a real-estate investor and my base package 
of $49.95 per month is affordable in any economy dynamic.

1

2

3

4

5



The Market
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Since my real-estate investing program focuses on “off market” properties and how to negotiate a mutually 
beneficial agreement with Sellers what Property Acquired offers remains unique in both a booming and a bust 
market.
There is a higher demand in housing right now because the available inventory is limited, driving prices higher.

As you see the Demand is very high for rental property and single family homes throughout the year 
however inventory is still very low for three primary reasons:

Availability Demand

220

165

110

55

0
Spring Summer Fall Winter

Building new properties cannot catch up with demand.

Cost of materials for building new properties are very high.
The demand for rentals have increased rental costs.

1

2

3
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SWOT Analysis

Property Acquired understands where we are and where we are capable of being in the near future. Part 
of our in-house analysis has concluded the following:

We have a delivery method for our 
products and services that make the 

UX/UI (user experience and user 
interface) interesting, beneficial and 

enjoyable.

Our only weakness is in the early stages 
of our development and launch where 
Property Acquired must raise private 
capital and give up equity in order to 
establish our operations and generate 

revenue.

Until Property Acquired becomes well 
known there are other Professionals 

in the real-estate investing space 
who offer programs that are more 
well known so navigating towards 

profitability will take some time as we 
implement our marketing initiatives.

There are a number of incredible 
opportunities for Property Acquired 
to build a network of cooperative 

partnerships that both drive traffic to us 
as well as increase the participation on 
our platform, many of which generate 

additional revenue.
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SWOT Analysis

My in-house CBDT (core business development 
team) will tirelessly work to do the following as we 
begin our operations.

by aggressively promoting our platform 
through a diversity of conduits birth 
directly and indirectly to let people know 
what we offer so we can attract and 
engage our audiences.

by raising capital through long term equity 
allocations for the seed money we need and then 
for any secondary money needed as we grow to be 
obtained where equity will be converted into short 
term debt.

through adding features to our app and 
website platform that empower the Users 
so that they can see benefits immediately 
from using our platform.

by forming cooperatives with competitors instead of directly seeking 
to compete. We have strategies that are already working for Property 
Acquire din this area and we will continue those initiatives.

ENHANCE OUR STRENGTHS

MITIGATE OUR PRIMARY WEAKNESS

GROW OUR OPPORTUNITIES

DECREASE THE IMPACT OF OUR PRIMARY THREAT
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Financial Assumptions

A conventional “break-even spreadsheet” simply does not work to explain the dynamics of our financial assumptions 
so our CBDT (core business development team) has chosen to use a three tier system to forecast a more realistic 
“range of income” and “range of expenditures” so that the logic is sound.
This is what we have done in the following pages under Financial Assumptions…

THREE 
TIER 

SYSTEM

INCOME 
POTENTIALITY

EXPENDITURES

PRE-TAX, POST 
EXPENDITURE 
PROFITABILITY

has been determined based 
on worst case scenarios and 

we do this by showing our 
assumed 100% revenue 
generating capacity then 

scaling those figures 
down into 80%, 70% and 
60% operational revenue 
capacity. This is a realistic 

approach because Property 
Acquired will be within the 
range shown as we cannot 

substantiate a finite set 
of financial numbers that 
would likely be absolute.

is cross referenced in 
multiple ways to show the 

range of potentiality without 
committing to a finite set of 
figures. Equity Partners will 

be paid out of this result 
prior to Property Acquired 

paying taxes.

are shown as High, 
Moderate and Low 
to outline a range of 
possibility within setting 
the figures into stone. We 
also use a % of revenue 
generated because this 
allows Property Acquired to 
manage allocations based 
on revenue generated, not 
based on a heavy allocation. 
The range provided is far 
more realistic.

This forumla is sound and we are confident you will agree that what 
we are providing is logical and not a pie in the sky dream.
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Financial Assumptions

2023 through 2024 Revenue Projections

2024 through 2025 Revenue Projections

Revenue Stream @ 100% Capacity @ 80% Capacity @ 70% Capacity @ 60% Capacity

$49.95 per Month $2,997,000 $2,397,600 $2,097,900 $1,798,200

$5,000 Pkg. $1,200,000 $960,000 $840,000 $720,000

$10,000 Pkg. $1,440,000 $1,152,000 $1,008,000 $864,000

Totals $5,637,000 $4,509,600 $3,945,900 $3,382,200

Revenue Stream @ 100% Capacity @ 80% Capacity @ 70% Capacity @ 60% Capacity

$49.95 per Month $4,795,200 $3,836,160 $3,356,640 $2,877,120

$5,000 Pkg. $1,500,000 $1,200,000 $1,050,000 $900,000

$10,000 Pkg. $1,800,000 $1,440,000 $1,260,000 $1,080,000

Coopewratives $462,000 $369,600 $323,400 $277,200

Totals $8,557,200 $6,845,760 $5,990,040 $5,134,320

$49.95 x 5,000 x 12 =
$5,000 x 20 x12 =
$10,000 x 12 x 12 =

$49.95 x 5,000 x 12 =
$5,000 x 20 x12 =
$10,000 x 12 x 12 =
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Financial Assumptions

2023 through 2024 Expenditures

2024 through 2025 Expenditures

Expenses High Moderate Low

Team Payroll 35% 34% 33%

Operations 10% 9% 8%

Advertising 9% 8% 7%

Totals 54% 51% 48%

Expenses High Moderate Low

Team Payroll 33% 32% 31%

Operations 8% 7% 6%

Advertising 7% 6% 5%

Totals 48% 45% 42%

Pre-tax, Post Expenditure Profit: H: 46%, M: 49%, L: 52%

Pre-tax, Post Expenditure Profit: H: 52%, M: 55%, L: 58%

SPECIAL CONSIDERATIONS: Property Acquired will make 
additional allocations to Equity Partners out of our pre-

tax, post expenditure income based on each Private Equity 
Agreement individually.



www.PropertyAcquired.com PAGE  |  25

Financial Assumptions

2023 through 2024 Profitability Potential

2024 through 2025 Profitability Potential

Expense Tier @ 100% @ 80% @ 70% @ 60%

High @ 54% $2,593,020 $2,435,184 $1,815,114 $1,555,812

Moderate @ 51% $2,762,130 $2,299,896 $1,933,491 $1,657,278

Low @ 48% $2,931,240 $2,344,992 $2,051,868 $1,758,744

Expense Tier @ 100% @ 80% @ 70% @ 60%

High @ 48% $4,449,744 $3,559,795.20 $3,114,820.80 $2,669,846.40

Moderate @ 45% $4,706,460 $3,765,168 $3,294,522 $2,310,444

Low @ 42% $4,963,176 $3,970,540.80 $3,474,223.20 $2,977,905.60

Property Acquired has chosen to forecast a realistic range of profitability potential based on what we believe to be 
worst case scenarios. With a seasoning period of 6 months our advertising and marketing initiatives will be more 
than sufficient to reach, and possibly exceed, these projections.
We believe that Property Acquired will fall within one of the ranges shown in the tables above and our confidence 
that we can exceed those expectations are very high!

SPECIAL CONSIDERATION: Property Acquired has chosen not to forecast 
our real-estate holdings that will be both rental property income and fix 
and flip income because this Business Profile is not being used to raise 

capital or to form cooperatives for those initiatives.



www.PropertyAcquired.com PAGE  |  26

Financial Assumptions

Property Acquired is not using this presentation to sell any 
form of securities as identified and/or classified by the SEC.gov 
or any State level agency within the United States. This business 
profile is not a solicitation for investment, our initial capitalization 
initiatives are to obtain private capital through equity distribution as 
outlined in our Private Equity Agreement contract.
If you are considering doing business with Property Acquired in a financial 
manner you will be required to read and sign our Private Equity Agreement. Initial capital will be raised by 
selling a % of non-dilutive equity into Property Acquired that is intended to result in sharing our pre-tax, post 
expenditure profitability with our Equity Partners or PEP’s (private equity partners).
Property Acquired will disclosure to those we deem appropriate, upon their request, an actual itemized schedule 
use of their funds, within the parameters we have disclosed within our Private Equity Agreement. You are 
encouraged to complete your own duediligence to assess your personal level of risk and/or liability as you are 
expected to assume such risk(s) and aspect of liability in exchange for the potentiality of financial benefit through 
the % of pre-tax, post expenditure profitability Property Acquired intends to share with our PEP’s (private equity 
partners). Additional aspects of disclosure will apply and be provided as our initiatives evolve.
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Scaling through Phases

In our first year of operations, 
referred to herein as Phase One, our 

focus will be on adding monthly subscribers to 
our platform and providing one on one coaching to two 

different tiers of Clients. This will provide Property Acquired 
with three reliable revenue streams and give us a solid foundation to 

expand upon.

PER MONTH SUBSCRIPTIONS

ONE ON ONE COACHING

ONE ON ONE ADVANCED COACHING

$49.95

$5,000

$10,000

We have limited the number of potential Clients in these categories in the first year of
our financial projections.
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Scaling through Phases

In the second year of our operations, referred to herein 
as Phase Two, Property Acquired will add on a limited 
number of Cooperative Partners to our platform. These new 
Cooperative Partners will allow us to share in the revenue 
they generate from their presence on our platform and we 
have forecast a very limited revenue base as we build out 
this initiative.
Our efforts will be to attract Cooperative Partners in the following categories:

Our second year will allow Property Acquired to add to our solid foundation for income 
growth through a number of exposure campaigns we will be implementing.

Real-estate related information services.

Real-estate financing and capitalization services.
1

2

Contract and document creation services.3

Consulting services.4

Realtors and other professionals within the real-estate services industry.5

Non-real-estate professionals who add value to our platform.6

Groups and organizations who have an interest in real-estate and/or who 
provide products and/or services to the industry.

7
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Scaling through Phases

After 
our first two years 
of operation Property Required will have built a solid 
foundation and a substantial revenue base. Our goals going into year three and beyond 
include, however are not limited to:

Partnerships with select Clients/Students to help them generate income through realestate investing.

Our own podcast and being a guest on other podcasts, tv shows and radio shows.

Creating enhanced Partnership Agreements with select individuals, groups, business and organizations 
that enable Property Acquired to increase revenue through shared offerings to our audience.

Incorporating additional features into our website and app platform through API 
(application programming interface) to enhance the ability of the Users of our platform to 
benefit faster and easier from our offerings.

Evolve our real-estate investment programs to offer a diversity of advanced features that can be 
utilized through our website and app platform that further empower our Clients/Students.

In this phase and beyond Property Acquired will also engage in:

Our “Scaling through Phases” simply outlines our evolutionary approach to the first 
three years of our operations however we are not limiting our Team to the initiatives 
stated herein.
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Cooperative Partnerships

Property Acquired has spent years building mutually beneficial 
cooperative partnerships and our efforts from this point forward 

will focus our energy in five primary directions:

Building relationships where our Cooperative Partner compensates Property Acquired for access to our 
audience.
Connecting with Cooperative Partners who have technology that we can easily integrate into our apps 
and website platform through API (application programming interface) to enhance the functionality and 
options we provide to our Clients/Students.

1

2

Establishing funnels where our Cooperative Partners share their audiences with us and Property 
Acquired does the same for mutual benefit whereas each of us actively engage our audiences on the 
behalf of the other in a diversity of ways.

3

Developing Sponsorship relationships with new Cooperative Partners who will provide financial 
and other benefits to our platform and audience.

4

Adding what we do to the platforms of others through API or other methodologies 
that are designed to benefit the audiences of our Cooperative Partners in a detailed 
specific manner that we have designed.

5

Property Acquired will continue to develop mutually beneficial cooperative partnerships 
with individuals, groups, businesses and organizations that add value.
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Cooperative Partnerships

The model below represents a snapshot of the initiatives Property Acquired will create and implement to build 
mutually beneficial relationships with others. Our emphasis is on the term “mutually beneficial” and we are very 
selective on who we give this privilege to in order to ensure the integrity of our operations. The results will speak 
for themselves.

Creating conduits  
between Finance &  
Investor Resources

Colleges  
Universities  

Technical/Trade  
Transitioning

Organizations  
Groups  Businesses  

Individuals

Property Acquired  
Educational 
Programs  & 

Training Platform
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Competition Analysis

Property Acquired 
loves the “McKinsey 7S Model” from 
Oxford University as a guideline for measuring the 
level of competition any would be competitor would bring to a 
situation of direct completion with us. Our intentions are to “exceed the 
expectations of others” in all of these areas and establish a foundation of 
excellence that is intimately matched with results. In other words, the real-estate 
investment program is actionable, where each Client/Student can take real actions 
using the education we provide to create real-world results. This will establish Property 
Acquired as a program that delivers results and empowers those we serve.

STRATEGY

STAFF

SKILLS

STYLE

STRUCTURE

SYSTEMS

SHARED 
VALUES
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Competition Analysis

Our intentions are to:

As you may appreciate every real-estate investing program, by any title, is inherently unique, however we have 
found as a Team that most are incredibly difficult to follow and see real results from in a short period of 
time. I have developed strategies and techniques that I share with my Clients/Students through my real-
estate investing program that empower them immediately, from the first video and the first clickable 
download my Clients/Students are able to make things happen immediately.

Add the type of delivery we are providing, through our website and mobile apps, the ease of 
consumption of what we offer appeals to a larger audience.

Differentiate our platform to the extent of diluting would 
be competitors ability to do anything similar to what 
Property Acquired delivers.
To form cooperative partnerships with would be competitors and empower them with access to a 
licensing agreement of our platform where we can control the differences to ensure uniqueness.
To deliver products and services through our website and mobile app platform that are unique enough 
that our would be competitors cannot match the same types of results we can to our Clients/Students.

1

2

3



Making the delivery of 
powerful  information and 

developing skills  that can be 
utilize immediately...

Creating conditions to 
“Skyrocket”  the success of 
our Clients and  Students 

effectively…

Evolving the foundation of our  
deliverables to increase the  
utilization of our platform…

Attracting and engaging our  
Audiences through conduits 

that  appeal to larger numbers 
of  people…
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Our Future Plans as we Scale

The model below represents Property Acquired’s overall 
game-plan for the first three years of our operations. This 

information is an intimate part of our IP (intellectual property) 
and while we will make this information available through our 

real-estate investing program we reserve the right to elaborate with others selectively. Our plans are sound and my 
CBDT (core business development team) has the capacity to perform above and beyond the expectations we have 
outlined within this Business Profile. We are excited to prove this through exceeding our own goals.
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Our Future Plans as we Scale

The 
core of our 
foundation is in our ability to 
turn complexities within the real-estate 
investing industry in to simplicities that allow our 
Clients/Students to take action that produces real results for 
them individually. We are doing this daily and will evolve our platform to 
add new information that affirms and supports what we have already proven. 
In this Property Acquired will continuously evolve our program to be easy to absorb, 
comprehend and apply.

Complexities of the 
Real-estate  Investing 

Industry
Property Acquired’s Platform Simplicity leads  to 

Action
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Addendums

This business profile has been custom written and designed by our CBDT (core business development team) to 
evolve through addendums being added as we evolve our operations. This document is a foundational element of 
our operations and has the built-in flexibility to naturally evolve without the core content being heavily effected.
This business profile was also never intended to be a full scale business plan because we needed the built-in 
flexibility we created without setting too many plans into stone. This flexibility will be elaborated upon in addendums 
that we add to this document as we begin our operations.
Some of the future addendums may include, however not be limited to, the following subjects:

The information shared herein was created to allow the Readers to make their own 
determinations relative to the feasibility of our capabilities and the potentiality of our 
success.

Asset accumulation and management.
Technological enhancements and additions through API (application programming interface) into 
our custom website and mobile app platform.
Elaboration of the evolution of our custom website and mobile apps, our software and the integration of 
artificial intelligence and other tools.
Financial management initiatives, equity into debt conversion, utilizing financial tools and growing our 
overall surplus resources.
Intimate strategies in the areas of advertising, marketing, finance, evolving our curriculum and 
enhancing the user experience on our platform.

1

2

3

4

5
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Doing Business with Us

The intention of this business overviews is to 
actively engage others we want to do business with in 

the early stages and first three phases of our operations. 
We are seeking individuals, groups, businesses and 
organizations who:

Want to form mutually beneficial cooperative partnerships with us.
Have products and/or services they want to offer through our platform.
Have an interest in being a PEP (private equity partner).
Are interested in offering financial services to us and those we serve.
Are existing operations with an audience they feel will benefit from what we 
are able to provide.
And the list goes on…

We invite you to share this presentation with others and engage us in 
conversation to determine how we may work together for mutual benefit. 
Property Acquired is excited about doing business with select individuals, groups, 
businesses and organizations and we look forward to your inquiries.

“You already have inside you the spark of success and when 
you surround yourself with others of like mind you increase your 
potential and turn that spark into a flame for others to follow!”

Coach Henton
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What’s Next

This business overview will immediately allow Property Acquired to:

As Property Acquired evolves into each new phase of our operations we will add one or more addendum(s) 
to this business profile that will elaborate on our evolutionary initiatives.

Raise the capital we need privately to begin full scale development of our platform into operations.

Implement our advertising, marketing and promotional initiatives through our Marketing Plan.
Secure cooperative partnerships with other individuals, groups, businesses and organizations who bring 
value to our platform and audience.

1

2

3

Thank you for your willingness to engage 
Property Acquired today!


